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Our Financial Performance
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28 Year History

PBIT and Margins

1,600 - Margin - Full Year IFRS
Margin - Full Year UK GAAP - 15%
X Margin - Full Year IFRS - Pro forma for TNS Acquisition
pel0 ’ 28 year CAGR 35%
1,000 -
800 - 1662
1531
PBIT £m 1429
600 - 1229 PBIT 1
1118
. 1017
859
400 - 755
561 534 560
200 - 431 .
291
245
03 14 22 51 103 133 60 75 loo 121 150 182 =
0 0%
D 00 AN P O O PO MNP O AN PO OO DD IO LN D OOO DI
D O DD VDO OO OO OGO OO NSO NSO OSSO NDSNNN
VWO I I I I I I 999 IO



History
Headline Diluted EPS Post 1992 Rights Issue
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£1,000 invested in WPP

£1,000 invested in FTSE

$1,000 invested in WPP
$1,000 invested in S&P 500

£47,900
£4,250
$77,200
$9,200



The Global Communications
Services Leader
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Horizontality
175,000 people in

3,000 offices in

110 countries with

access to almost

$21bn of annual revenues
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Horizontality
16 Current Country and Regional Managers covering 48 countries
— People, Clients, Acquisitions
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Our 4 Strategic
Priorities
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2012
2.3bn
internet users

(32% of world
population) &%

internet users

(>48% of world
population)

.....
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Our target
Increase the share of revenues from

new media to 35-45%

Are we on target?

(On a constant currency basis %) -
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 Big Data-

2020
data

' 5200GB |

per human

Our target
Increase the share of more measurable
marketing services to be more than 50%

Are we on target?




HORIZONTALITY

Cross-Group Client Teams

2010

2014

410

35,000

of our people
work on our

. top 40

N £
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Achieve horizontality by ensuring our
people work together for the benefit of clients

58% 57% 57.5%
of Group of Group of Group
revenues < ro.revenues revenues

2006 2011 2013



10 Key Opportunities
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Demand ¢ Production

Demand > Talent



Disintermediation



Retail > Manufacturer

Retail < Manufacturer
~+e-Retailer



Internal



Global ®
Regional §

local ®



Finance *
Procurement 4



Government



Sustainability



Consolidation
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